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English 269: Digital Media Composing

Final Project – Campaign Video 

Your mission:   
to create a multimedia composition, using images and sound, which

convinces your audience to support your point of view by taking action.

 Requirements:
• uses high-quality images and sound




• includes some images that you make yourself – photographs,

  drawings, cartoons, graphics, collages

• observes copyright and fair use principles




• is between 2 and 3 minutes long

Software used:

Powerpoint (easy) OR




iMovie (medium difficulty, available only on Macs) OR




Flash (hard, Mac and PC, 30-day trial download available)




Audacity




Graphic Converter OR




Paint OR




Photoshop OR




Fireworks

Your audio essay will be your point of departure. You may edit and re-record it later, with or without changes, but all campaign videos must include a voice track.

You will choose visuals – photos, movies, drawings, computer graphics, text – that add to your oral message, and arrange them in a sequence that builds to your final call to action.

If you wish, you may add additional sound – a background music track, sound effects, other voices, interviews.

You will edit these together, paying particular attention to narrative sequence, including transitions (does your viewer understand the “story” you are building?), and to timing (is there enough, but not too much, time for your viewer to get each part of your visual and verbal message?)

Grading:

We will establish standards for the following together:

•  rhetorical criteria





- clear sense of audience, purpose and context





- smart use of appeals to logos, ethos, and pathos




•  visual criteria





- effective use of images, transitions, screen effects, text, and

  other visual components




•  audio criteria





- effective use of voice, music, sound effects, and other audio

  components




•  technical criteria





- high-quality images and sound





- follow standards of copyright and fair use

Timeline:
Th Oct 25
come to class with a one-paragraph statement of what you want your



audience for your campaign video to do, and how you plan to persuade



them to do it


T  Oct 30
audio editing workshop (bring headphones)


Th Nov 1
Copyright and Fair Use discussion



listing visual and audio assets required for project



begin proposal in class



some class time for audio editing


T Nov 6
Election Day – VOTE!


Audio Essay DUE


Read Crash Course in Copyright (online) – blog entry DUE



Workshop on Creative Commons and finding copyright-free



digital materials



Listing visual and audio assets required for project

Begin proposal in class


Th Nov 8
Draft proposal for campaign video DUE


Studio Work: developing digital media assets


T Nov 13
Discussion of Wysocki (blog entry DUE)



Final proposal for campaign video DUE


Studio Work: developing digital media assets


Th Nov 15
Studio Work: Campaign Video


T Nov 20
Discussion of Sorapure (blog entry DUE)



Studio Work: Campaign Video (all assets must be documented



and available)


Th Nov 22
Thanksgiving – no class


T Nov 27
Draft of Campaign Video DUE


Peer critique workshop



Tech Ex #4 – posting your video work to YouTube and your blog


Th Nov 29
Studio Work: final touches on Campaign Video


W Dec 5
3:00-4:48 (final exam time)



Performance: presenting and evaluation projects



Final Campaign Video with supporting materials DUE by 5 p.m.

